
JMDR ADVERTISEMENT ORDER FORM 2012 

FAX ORDERS TO: +44 (0) 1305 770836 

 

1. I would like to order (please tick as appropriate): 

� Full page, colour (260mm high x 170mm wide) at £615 

� Half page horizontal, colour (125mm high x 170mm wide) at £368 

� Quarter page horizontal, colour (60mm high x 170mm wide) at £218 

� Quarter page vertical, colour (125mm high x 85mm wide) at £218 

� Eighth page horizontal, colour (60mm high x 85mm wide) at £115 

If you have a promotional code or discount entitlement, please enter details here: 
 

----------------------------------------------------------------------------------------------------------- 

 

2. Please place this advert in the following issue (please tick as appropriate): 

� February 2012 

� May 2012 

� August 2012 

� November 2012 

 

3. Contact details (please use BLOCK CAPITALS) 

Your name: Mr/Ms/Dr ___________________________________________________________ 

Job title: ___________________________________________________________________ 

Company: ___________________________________________________________________ 

Address: ___________________________________________________________________ 

Zipcode: ________________________ Country: _____________________________ 

Tel: ________________________ Email: _____________________________ 

 

4. VAT 

VAT number: ________________________________________________________ 

All companies located in the European Union will be charged VAT at the current rate on the rates quoted above unless a valid 
VAT registration number is provided (VAT exemption does not apply to UK companies). Companies located outside the 
European Union will not be charged VAT. 

 

5. Payment options (please tick as appropriate) 

� I enclose a cheque for ____________ made payable to ‘Global Regulatory Press’ 

� Please invoice me in: �  £ (pound sterling)               �  $ (US dollar)               �  € (euro) 

� I will pay on-line by credit card. Please email me a secure payment link 

 

6. Order confirmation 

Signature: ______________________________________ Date: ___________________ 

All orders are subject to the standard Terms & Conditions of Use from Global Regulatory Press, Units 317/318, Burford 
Business Centre, 11 Burford Road, Stratford, London E15 2ST, UK. 
 
 

 

 



Terms & Conditions 
 

These conditions shall apply to all advertisements accepted for publication. No contract 

shall be made until the Publisher has accepted a written order placed by the Advertiser. 

 

All advertisements are accepted subject to the Publisher’s approval of the copy and space 

being available in the issue required. No guarantee is given that specified positions can 

be allocated in any issue. 

 

Credit terms are strictly 30 days net from the date of invoice (date of publication). 

Cancellations must be received in writing 15 days prior to the publication date. 

Advertisements cancelled after that date will be liable to payment in full. 

 

The Publisher reserves the right to amend, cancel or suspend an advertisement at any 

time for good reasons in which case no claim on the part of any Advertiser for damage or 

breach of contract shall arise. 

 

The Publisher shall not be responsible for any loss whatsoever occasioned as a result of 

the delay or failure of an advertisement to appear on the date specified in the contract, 

or the delay or failure for whatever reason of any issue of the publication to appear. 

 

The Advertiser shall supply the advertisement copy to the Publisher by the copy date 

specified. If the copy is not received by the appropriate submission deadline, the 

Publisher reserves the right to run a previous advertisement of equal size. 

 

The time limit for notification of complaints by the Advertiser to the Publisher shall be 

seven days from receipt of the publication. 

 

The Advertiser will indemnify the Publisher against any cost claims, demands, 

proceedings and expenses of whatsoever nature made against the Publisher arising from 

the advertisement. 

 

The Advertiser warrants and represents that the advertisement does not contravene any 

Act of Parliament nor is in any way illegal, defamatory, obscene or an infringement of 

any other party’s rights or an infringement of the British Code of Advertising Practice. 

 

The contract shall be governed and construed in accordance with the laws of England and 

the Publisher and Advertiser hereby agree to submit to the exclusive jurisdiction of the 

English courts. 

 

For the purpose of these conditions, ‘Advertiser’ shall refer to the advertiser or his agent, 

whichever is principal. 

 

 

 

 


